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E  ÑќƚШ~ŔƚƚŔŸŰ

љÑŸШůċťĲШEƨƖŸƓĲċŰШƣŸƨƖŔƚůШĬĲƚƣŔŰċƣŔŸŰƚЯШƓƖŸĬƨĦƣƚШċŰĬШ
services accessible to all travellers and to promote 
ċĦĦĲƚƚŔĤũĲШƣŸƨƖŔƚůШċƖŸƨŰĬШƣőĲШƽŸƖũĬЮњШ

	



ШŉĲƽШŸŉШE  ÑќƚШ~ĲůĤĲƖƚШċŰĬШÂċƖƣŰĲƖƚ



ÅGlobal and European Networking

ÅSupport National Tourism Organisations, Cities & Destinations

ÅÉőċƖĲШљ]ŸŸĬШÂƖċĦƣŔĦĲƚњШŉƖŸůШċƖŸƨŰĬШƣőĲШƽŸƖũĬШ

ÅEducation and Training, e-Learning, Capacity-building 

ÅDevelop international accessibility standards and guidelines

ÅENAT Accessible Tourism Directory (www.pantou.org)  

Å ...and more. 

ìőċƣШƽĲШĬŸв

http://www.pantou.org/


Tourism 
for All



Intersectionality Matters in Inclusive Tourism

1. Intersectionality т a (very) little theoretical background 

2. Catering for human diversity in the tourism sector 
ÁfƣќƚШƣőĲШũċƽгШ
ÁfƣќƚШŊŸŸĬШŉŸƖШĤƨƚŔŰĲƚƚг
ÁfƣќƚШŊŸŸĬШŉŸƖШĲƻĲƖǃŸŰĲг

3.  Designing inclusive tourism experiences
 

4.  Increasing awareness, skills and capacity-building in the tourism sector 

	



Intersectionality т a (very) little theoretical background 

	



What is Intersectionality Theory?

Intersectionality Theory: Kimberlé Crenshaw, Professor of Law, 
Columbia Law School & UCLA Law School, coined the term in 
ΝΦΥΦЯШċШƓŔŸŰĲĲƖШŸŉШљ9ƖŔƣŔĦċũШÅċĦĲШÑőĲŸƖǃњ
 
Åa framework for understanding how various forms of inequality, 

discrimination, and social identities  (such as race, gender, 
class, sexuality, and disability) intersect and overlap. 

Åemphasises that people are not defined by a single social 
category but by multiple interconnected aspects of their identity 
that can result in unique experiences of privilege or oppression.

Source: The Oxford Review  

		

Kimberlé Crenshaw
Photo: Wikipedia

https://oxford-review.com/the-oxford-review-dei-diversity-equity-and-inclusion-dictionary/intersectionality-theory-definition-and-explanation/


7ĲǃŸŰĬШƚĲŊůĲŰƣċƣŔŸŰШċŰĬШљƚŔŰŊũĲ-ũĲŰƚШƣőŔŰťŔŰŊњШ

fŰĬŔƻŔĬƨċũƚќШũŔƻĲƚШċŰĬШĲǂƓĲƖŔĲŰĦĲƚШċƖĲШƚőċƓĲĬШĤǃШċШůċƣƖŔǂШŸŉШƚŸĦŔċũШ
categories that interact in ways that cannot be separated. 

...a Black woman might face different challenges from a White woman 
or a Black man due to the intersections of race and gender.

GŸШĤĲǃŸŰĬШƚĲĲŔŰŊШŔŰĬŔƻŔĬƨċũƚШƣőƖŸƨŊőШљƚŔŰŊũĲ-ũĲŰƚШƣőŔŰťŔŰŊњЮЮЮ

Identities combine to create specific experiences of marginalisation 
or advantage.

		



Beyond categorising people...

Intersectionality Theory came from analysis and 
understanding of how complex systems of 
oppression  work. 

Diversity, Equality and Inclusion (DEI) 
challenges organisations to think beyond single-
axis categories and to consider the many 
identities individuals hold: 

By acknowledging the interconnected nature of 
social categories, organisations can foster more 
inclusive, equitable, and supportive 
environments that truly embrace diversity.

		

ÅFinnegan Shannon, 'Do you 
want us here or not?', 2018 т 
ongoing 
ÅCourtesy of the artist and 
Deborah Schamoni, (Victoria 
and Albert Museum, London 
2025) 



What does this have to do with Tourism?

Cloud image with words: 

V Disability (at the centre)
V Gender
V Age
V Nationality
V Education level
V Health condition
V Social status
V Wealth
V Political affiliation
V Parent/Child
V Language
V Identity 

		



How the tourist meets the world
		

How travellers live and identify 
themselves affects where, how, 
why - and with whom, they travel:

ÅInterests
ÅPersonal tastes
ÅPast experiences
ÅAlone or with other(s)
ÅAvailable time
ÅHealth and dis/abilities
ÅEconomy
ÅComfort and Safety 



How the world of tourism regards the visitor 
		

How does the industry 
regard the people it serves?  

Customer
Client 
Guest
Tourist
Pax 
Passenger
Traveller  
Visitor
 - a Number, a User  or 
                           ... a Person? 

 



Accessible Tourism т Open to Everyone

Tourists come in all 
shapes and sizes: 

Let them in! 

EU OSSATE project: 
љOne-Stop-Shop for 
ĦĦĲƚƚŔĤũĲШÑŸƨƖŔƚůњШ

2005
 
By ENAT 

		



		

Tourists come in all 
shapes and sizes: 

Let them in! 

Images adopted by the  
Kingdom of Saudi Arabia
љÖŰŔƻĲƖƚċũШ ĦĦĲƚƚŔĤŔũŔƣǃШ
]ƨŔĬĲũŔŰĲƚњЯШΞΜΝΜЮШШ

Accessible Tourism т Open to Everyone



Design and Disability 
Exhibition

Victoria and Albert 
Museum, London 
November 2025

Considering Visibility, 
Tools for Action and 

ways of Sensing and Living 
16

Design and Disability
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Sometimes Disabled people can be made to feel like they 
do not matter.
They protest to change this.
Designing things is one way they can feel more seen.
Here are some projects that Disabled makers made to 
feel visible.

Victoria and Albert Museum, London 2025

Design and Disability
	

ü Visibility
Å Tools
Å Living
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Video Game Controller for Xbox

ÉŸůĲШ?ŔƚċĤũĲĬШƓĲŸƓũĲШĦċŰќƣШƓũċǃШƻŔĬĲŸŊċůĲƚЮШÑőŔƚШŔƚШĤĲĦċƨƚĲШƣőĲШĦŸŰƣƖŸũũĲƖƚШċŰĬШĤƨƣƣŸŰƚШċƖĲШŰŸƣШ
designed for them.
This controller has been designed to make gaming easier.
It has large buttons and connects easily to other objects, like switches and joysticks.
Disabled people helped think of ways to make the design better.

 Victoria and Albert Museum, London 2025

Design and Disability
	

Å Visibility
ü Tools
Å Living
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Å Visibility
Å Tools
ü Living

This is a model of a school for Blind and low vision children in India. Please do touch it.
Different senses other than sight help the students make their way around the school.
Each wall surface feels different when touched. This helps the students know where they are.
The students can use sounds like echoes to know how far away something is.
Smells from a garden draw people outside.

Victoria and Albert Museum, London 2025

Design for a school for Blind and low vision childrenDesign and Disability
	



Accessible Tourism т Open to Everyone
	



Accessible Tourism т Open to Everyone
	

Å70-80% of disabilities 
are invisible!

ÅVisitors with a 
temporary disability

ÅVisitors with a long-
term health condition

ÅVisitors who are frail, 
with age-related health 
problems

https://positivelivingwithms.com/  

https://positivelivingwithms.com/


Accessible Tourism т Open to Everyone

A popular misconception: 

љ ĦĦĲƚƚŔĤŔũŔƣǃШŸŰũǃШĦŸŰĦĲƖŰƚШƓĲŸƓũĲШ
ƽŔƣőШĬŔƚċĤŔũŔƣŔĲƚњ

Accessibility is about all of us.

It ensures inclusion and full 
participation of everyone in tourism 
experiences

	



Your Sunflower already signals that you have a non-visible disability and may need 
additional support, time, space, or understanding. 

Sunflower Extra takes this further by allowing you to discreetly share extra details, 
ensuring you receive the right support instantly. 

Visibility... how does that work? 
	



љÅĲċƚŸŰċĤũĲШċĦĦŸůůŸĬċƣŔŸŰњШ
or preferential treatment?

ü Recognising differences 
ĤċƚĲĬШŸŰШƣőĲШĦƨƚƣŸůĲƖќƚШ
self-declared access 
requirements 

ü Providing assistance for 
those who need it

AI-generated image

	



Catering for human diversity: 
- fƣќƚШƣőĲШũċƽгШШfƣќƚШŊŸŸĬШŉŸƖШĤƨƚŔŰĲƚƚгШfƣќƚШŊŸŸĬШŉŸƖШĲƻĲƖǃŸŰĲг

	



United Nations Convention on the Rights of
                 Persons with Disabilities, (UNCRPD) 2006

The Universal Declaration of Human Rights, in a perfect world, would be enough 
to protect everyone. 

In practice, certain groups are not protected from discrimination and exclusion.

The 1.3 Billion people in the world living with disabilities - about 15 per cent of the 
ƽŸƖũĬќƚШƓŸƓƨũċƣŔŸŰШ- lack the opportunities of the mainstream population.

ÑőĲШÖ 9ÅÂ?ЯШċĬŸƓƣĲĬШŸŰШΝΟƣőШ?ĲĦĲůĤĲƖШΞΜΜΣЯШċŔůƚШƣŸШљƓƖŸůŸƣĲЯШƓƖŸƣĲĦƣШċŰĬШ
ensure the full and equal enjoyment of all human rights and fundamental 
freedoms by all persons with disabilities, and to promote respect for their 
ŔŰőĲƖĲŰƣШĬŔŊŰŔƣǃњЮ

	



United Nations Convention on the Rights of
                 Persons with Disabilities, (UNCRPD) 2006

The UNCRPD builds on two main principles  to ensure equal opportunities: 

VAccessibility 

VReasonable accommodations т provisions that support equity, without 
imposing unreasonable burdens on the operator 

Article 30 Participation in cultural life, recreation, leisure and sport States Parties 
recognize the right of persons with disabilities to take part on an equal basis with others in cultural 
life, and shall take all appropriate measures to ensure that persons with disabilities:
a) Enjoy access to cultural materials in accessible formats;
b) Enjoy access to television programmes, films, theatre and other cultural activities, in accessible 
formats;
c) Enjoy access to places for cultural performances or services, such as theatres, museums, 
cinemas, libraries and tourism servicesЯШШывĦŸŰƣŔŰƨĲƚьШ

	



Tourism Matters т Legal framework and Market Demand   

ÅEU Legislation mandates non-discrimination of persons with disabilities 
and equitable access to goods and services based on human rights 
conventions, increasingly applied in national legislation.  (European 
Accessibility Act, 2019, ) See also: Race and Ethnicity Equality 
Directive,2000 and Employment Equality Directive, 2000.  

ÅThere is a growing market of tourists who need good accessibility to 
experience the joys of travel and to continue travelling: 
- Seniors, multi-generational family groups, tourists with disabilities, 
persons with long-term health conditions, make up 20-25% of all tourists  

ÅUnmet demand in the tourism value chain is an opportunity for businesses 
and destinations to innovate, create and improve accessible and inclusive 
offers, increasing their market share.  

	

https://commission.europa.eu/strategy-and-policy/policies/justice-and-fundamental-rights/disability/european-accessibility-act-eaa_en
https://commission.europa.eu/strategy-and-policy/policies/justice-and-fundamental-rights/disability/european-accessibility-act-eaa_en


It is about making every kind of offer accessible and inclusive for everyone:  

Å Accommodation
Å Adventure
Å Culture
Å Gastronomy
Å Conferences & Fairs
Å With kids

Å Education
Å Nature in the city
Å City Break
Å Religion
Å Sports & Events
Å Festivals

ĦĦĲƚƚŔĤũĲШÑŸƨƖŔƚůШŔƚШŰŸƣШљÉƓĲĦŔċũњШÑŸƨƖŔƚůШŉŸƖШÂĲŸƓũĲШ
with Special Needs 	



Comfort and Safety

What do we mean by 
љċĦĦĲƚƚŔĤŔũŔƣǃе

Good customer service 
 

It is about Quality! 

Inclusion

Sustainability

	



Inclusion

~ĲċŰƚШĤĲŔŰŊШƓċƖƣШŸŉШċШљƚŸĦŔĲƣǃШŉŸƖШċũũќШŔŰШƽőŔĦőШ
every individual has the same rights and 
responsibilities, and an active role to play. 

Awareness of intersectionality can reduce 
segmented thinking, leading to a better 
understanding of who is being left out and why. 

By considering multiple identities in the design 
of tourism products,  disability,  language, 
gender or other characteristics, barriers can be 
identified and broken down. This produces 
better service design, better customer 
communication and fewer hidden exclusions.

    

	



Comfort and Safety 

Physical accessibility and accessible 
communications provide comfortable and 
safer solutions for everyone, 

...creating a supportive environment, 
which can also help to avoid accidents. 

	



Sustainability

Accessibility contributes to sustainable 
development because it provides solutions 
which are suitable (or easily adaptable) for 
everyone, reducing the need for later 
changes and modifications. 

This means :
- saving energy
- saving time
- saving money
- contributing to better quality over longer 

time for the destination and the visitors

	



Good customer service 
means 

ü Respecting your customer 
ü Knowing your customer

fŉШǃŸƨШĬŸŰќƣШƨŰĬĲƖƚƣċŰĬШƽőċƣШ
ƣőĲШĦƨƚƣŸůĲƖШŰĲĲĬƚЯШǃŸƨШĦċŰќƣШ
deliver excellent customer 
service.

Picture of smiling young lady

The Customer is at the heart of all we do!

A satisfied customer will repeat the visit and 
bring other customers 

http://../Documents%20and%20Settings/Compaq_Owner/Local%20Settings/Temp/Smiling%20lady


o Persons with disabilities
o Differently-abled
o People of determination
o People with diverse abilities
o Specially-abled individuals
o People with unique challenges
o Individuals with exceptionalities
o Persons with different abilities
o в

   

Language ...barriers 

љ ƣШÉĦċŰĬŔĦШƽĲШĬŸŰќƣШőċƻĲШĬŔƚċĤũĲĬШ
ĦƨƚƣŸůĲƖƚШвШƽĲШŸŰũǃШőċƻĲШ]ƨĲƚƣƚњ

- Magnus Berglund, former 
   Accessibility Manager, Scandic Hotels  

	



Language matters

Before You Say That
A Practical Dictionary of Disability Inclusive 
Language
 by Misturah Abisola Owolabi 

љÉŸůĲƣŔůĲƚШƣőĲШůŸƚƣШŔŰĦũƨƚŔƻĲШƣőŔŰŊШШǃŸƨШĦċŰШ
ĬŸШŔƚШũŔƚƣĲŰЮњ

љÑőĲШgoal is respect, awareness, and a 
ƽŔũũŔŰŊŰĲƚƚШƣŸШťĲĲƓШũĲċƖŰŔŰŊЮњ

Free download from:  
https://selar.com/5r9z11ka8n 

	

https://selar.com/5r9z11ka8n


Å By adopting language that celebrates diversity, we will contribute to 
strengthening the human rights model of disability and to creating a more 
inclusive United Nations.

Å ƣШƣőĲШƚċůĲШƣŔůĲЯШŔŰĦũƨƚŔƻĲШũċŰŊƨċŊĲШŔƚШċШťĲǃШƣŸŸũШŔŰШĦŸůĤċƣŔŰŊШљċĤũĲŔƚůњШ
and its entrenched manifestations.

Å Ableism is a misguided and biased understanding of disability that leads to 
the assumption that the lives of persons with disabilities are not worth 
living. Ableism can take many forms, including harmful language. њ 

- United Nations 

Inclusive language  ... referring to disability 

ñ

	



Unmet demand т an opportunity for businesses and destinations 

	



ѢìőǃШ ĦĦĲƚƚŔĤũĲШÑŸƨƖŔƚůШ~ċƣƣĲƖƚШ ŸƽњШ

ÑőĲШŊƖŸƽŔŰŊШљƚĲŰŔŸƖњШůċƖťĲƣШŰĲĲĬƚШŊŸŸĬШċĦĦĲƚƚŔĤŔũŔƣǃ

- Some figures from USA (2025)

Å70% of older American adults are planning travel
Åthey already account for most travel spending
Ådisability rates increase significantly with age
Å20% of the US population will be over the age of 65 in 2030...
Åthe average 50+ traveller anticipates spending about $6,847 on 

travel in 2025.             
                                                                                         Source: AARP Research.
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MMGY Study 2025. Portrait of European Travellers 
with Mobility and Accessibility Needs 	

https://www.accessibletourism.org/?i=enat.en.news.2428 

https://www.accessibletourism.org/?i=enat.en.news.2428
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How many international overnight leisure trips have you taken/you taken with your companion in the past 12 months? 

Base: Total respondents (n=3,473); France (n=552); Germany (n=1,081); Italy (n=569); Spain (n=578); UK (n=693); 18ς34 years 
(n=1,190); 35ς54 years (n=1,570); 55+ years (n=713)

 Source: aaD¸Ωǎ нлнр Portrait of European Travellers with Mobility & Accessibility Needs TM

of European travellers with 
accessibility needs have taken an 

international leisure trip in the past 12 
months.

91%
International Leisure Travel in 
the Past 12 Months

France

87%

Germany

93%

Italy 

92%

Spain

92%

United 

Kingdom

92%

18ς34

93%
35ς54

92%
55+

88%
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Almost half (46%) of European travellers with accessibility needs travel once 
a year, with 32% of British respondents travelling 2т3 times per year т more 
than the respondents of other European nationalities.

How frequently do you typically take international overnight leisure trips/accompany or 

travel with a person with accessibility needs?

Base: Total respondents (n=3,473); France (n=552); Germany (n=1,081); Italy (n=569); Spain (n=578); UK (n=693)
Source: aaD¸Ωǎ нлнр Portrait of European Travellers with Mobility & Accessibility Needs TM

20%

46%

28%

6%

23%

51%

22%

4%

16%

47%

31%

6%

22%

45%

26%

7%

22%

44%

28%

6%

18%

42%

32%

9%

Once every 2 years or less Once a year 2ς3 times per year 4 times per year or more

Total France Germany Italy Spain United Kingdom
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*About how much did you spend on international leisure travel (excluding flights) in the past 12 months? 

Response options were provided in local currency (euros or pounds) and covered a range of spending brackets. 

** How many international overnight leisure trips have you taken/you taken with your companion in the past 12 months?

Conversion Rate as of 12 May 2025: 9ǳǊƻ ǘƻ ¦{5 όϵмΥϷмΦммύΤ D.t ǘƻ ¦{5 όϻмΥϷмΦонύ
Base: Respondents who have taken at least one overnight international leisure trip in the past 12 months (n=3,187)
Source: aaD¸Ωǎ нлнр Portrait of European Travellers with Mobility & Accessibility Needs TM

Average Number of International Leisure Trips 

2.1

Average Spend on International Leisure Travel in the Past 12 
Months (excluding flights) 

$3,163*

**



Designing for Accessibility and Inclusion across the Tourism Value Chain

	



љÖŰŔƻĲƖƚċũũǃШ?ĲƚŔŊŰĲĬШÑŸƨƖŔƚůШŉŸƖШ ũũњШ
Is about making environments, venues and services suitable for the widest 
range of customers, including: 
Å Seniors
Å Families with small children
Å People with disabilities 
Å People with long-term health conditions
Å  вШċŰĬШůċŰǃШůŸƖĲЮ
Accessibility...
 ...ensuring equal opportunity to enjoy inclusive tourism experiences 

ĦĦĲƚƚŔĤũĲШÑŸƨƖŔƚůШŔƚвШШ



Accessible tourism services throughout the value chain
	

Accessible and Inclusive... 
Åinformation  - search, bookings, Websites, mobile applications, 

Access Guides

Åtransport - ƻĲőŔĦũĲƚЯШƣĲƖůŔŰċũƚЯШƣƖċŰƚŉĲƖƚЯШċƚƚŔƚƣċŰĦĲв

Åinfrastructure - attractions, accommodation, restaurants, toilets, 
streets, pavements, beaches, nature trails, cycle paths... 

Åservices - hospitality, packages, tourist guiding, excursions, special 
ůĲŰƨƚЯШċĦƣŔƻŔƣŔĲƚЯШƣĲĦőŰŔĦċũШċŔĬƚЯШƓĲƖƚŸŰċũШċƚƚŔƚƣċŰĦĲвШ

 



Suppliers

Suppliers

SuppliersSuppliers

Suppliers

Suppliers

Accessibility throughout the Visitor Journey



љ ШĦőċŔŰШŔƚШŸŰũǃШċƚШƚƣƖŸŰŊШċƚШƣőĲШƽĲċťĲƚƣШũŔŰťЮЮЮњ

arrival

local 
transport

eat, sleep

shopping

visit attractions

departure

Information

The Accessible Tourism Supply Chain



arrival

local 
transport

eat, sleep

shopping

visit attractions

departure
If just one link in the chain is broken 
(inaccessible) the trip will be spoiled...

Information

The Accessible Tourism Supply Chain



Accessibility, Usability and Universal Design:
ingredients that are part of a whole

	

Reference: Hedvall, Ståhl and Iwarsson, 2025



The growth of Universal Design т a shift in culture?

Reference: Hedvall, Price, Keller & Ericsson, 2022

[ƖŸůШљŰŸƖůњШċŰĬШљĬĲƻŔċƣŔŸŰњШƣŸШƻċƖŔċƣŔŸŰ
	



ÅTreating people with dignity

Å~ĲĲƣŔŰŊШƻċƖŔċƣŔŸŰШƽŔƣőШƻċƖŔċƣŔŸŰШыњŉũĲǂŔĤŔũŔƣǃњь

ÅMoving beyond thought patterns based on norm and 

deviation

ÅEǂƓũŸƖŔŰŊШċШƚőŔŉƣШŔŰШĦċƣĲŊŸƖŔƚċƣŔŸŰЯШĤĲǃŸŰĬШњƨƚњШċŰĬШ

њƣőĲůњ
                         - Per-Olof Hedvall  

Universal Design as:
	

Per-Olof Hedvall, 
Photo: Lund University



Increasing awareness, skills and capacity-building in the tourism sector 

	



                 Ö ШÑŸƨƖŔƚůШљÖƚĲƖШ]ƨŔĬĲƚњШ

User Guides for public and private sector 
organisations and destinations, based on the 
Universal Design approach of 
ISO Standard 21902:2021  Manuals on 
Accessible Tourism for All: Principles, Tools 
and Good Practices

Download the 6 User Guides from the ENAT 
website: 
https://www.accessibletourism.org/?i=enat.en.reports.
2410

https://www.accessibletourism.org/?i=enat.en.reports.2410
https://www.accessibletourism.org/?i=enat.en.reports.2410


Recommendations for Public Administrations 

In collaboration with Turismo de Portugal, Turismo Argentina and ENAT



Recommendations for Accommodation, Food 
and Beverage and MICE sectors 

In collaboration with Sustainable Hospitality Alliance, International Circle of Hospitality 
Directors and European Network for Accessible Tourism (ENAT).



AccessibleEU - free online Training Courses

Introduction to Accessibility of the Built Environment, 
3rd Edition
ÅModule 1: Introduction to Accessibility in the Built Environment 
ÅModule 2: Accessibility and Universal Design 
ÅModule 3: The Social and Economic Benefits of an Accessible Built Environment
ÅModule 4: The Diversity of Users 
ÅModule 5: Legal and Policy Frameworks 
ÅModule 6: Accessible Built Environment Standards and Guidelines 
ÅModule 7: Procurement and Accessibility 
ÅModule 8: Accessibility Tools 
ÅModule 9: Stakeholder engagement 
ÅModule 10: Accessibility in Housing 
ÅModule 11: Accessibility in Hotels and other Serviced Accommodation 
Visit https://accessibleeucentre.criteria -campus.com/  
Additional Courses:  
Å Accessible Technology Design, 4th Edition
Å An Introduction to Accessible Public Transport, 2nd Edition 
 

https://accessibleeucentre.criteria-campus.com/
https://accessibleeucentre.criteria-campus.com/
https://accessibleeucentre.criteria-campus.com/


љÖŰŔƻĲƖƚċũũǃШ?ĲƚŔŊŰĲĬШÑŸƨƖŔƚůШŉŸƖШ ũũњШ
ÅMaking environments, venues and services 

suitable for the widest range of customers:
ÅEnsuring equal opportunity for everyone to 

feel welcome and enjoy tourism 
experiences, independently or together with 
others 

ÅљxĲċƻŔŰŊШŰŸ-ŸŰĲШĤĲőŔŰĬњЮШ

1) Pieter Ghijsels, former Accessibility Information Officer at 
VisitFlanders

ŉƣĲƖШċũũЯШ ĦĦĲƚƚŔĤũĲШÑŸƨƖŔƚůШŔƚвШШШƣŸƨƖŔƚů1

	



Thank you for your attention!

Web: www.accessibletourism.org  

Email: enat@accessibletourism.org
 

	


